
 
 

Meet the Finalists ! November 13, 2017 

at The Old Church 
AGENDA 

 
Our emcee tonight: Gina Condon, member since 2016 

Introducing the finalists: Manisha Thakor, member since 2016 
Timekeepers: Nicole Yip, member since 2017, Jenna Besaw, member in 2016 

 
Welcome & Introduction 

 
Five Finalist  Presentations 

Each finalist will have seven minutes to present their proposed project. The order of the presentations 
will be selected by drawing straws just before the event.  

 
We will hear from one finalist from each of our five focus areas:  

Arts & Culture, Education, Environment & Sustainability, Health & Wellness, Family & Human 
Services. 

 
Q&A with Finalists 

After the program, the finalists will be available in the lobby to talk to you. Please say hello and congratulations! 
 

----------------------------------------------------------- 
 

Special  thanks to:  
 

Our 2017 Event Sponsors:  Members Christy Eugenis, May Chang, and Tracy Wiens 
If you would like to join our list of event sponsors for the coming year, please contact Jinx at jxfaulkner@gmail.com. 

 
The Old Church, Darren Oberg - audio 

Pattie Turrentine  − videographer 
 

All of the ninety-nine girlfriends members who made or provided appetizers tonight, many of whom also helped 
with greeting and set up: Claudia Hollister Stearman, Eileen Brady, Evi Nast, Heidi Sobol, Holly Vaughn-

Edmonds, Jeri Janowsky, Jinx Faulkner, Judy Johnson, Kathleen Misner, Lillian Brown, Margie Sunderland, 
Michelle Hynes, Morley Knoll, Nancy Hamilton, Peggy Merchant, Ryna Mehr, Robin May, Sarah Cloud,  

Sarah Ferguson, Susie Silva-Strommer, Tracy Wiens.  
 

Finally, thanks to our tireless Event Planning Committee:  Jinx Faulkner and Tracy Wiens 
 

Alone we can do so little. Together we can do so much. – Helen Keller  
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SAVE THE DATE! 
CELEBRATION AND IMPACT AWARD PRESENTATION  

FOR MEMBERS & GUESTS 
WEDNESDAY,  DECEMBER 6 AT THE EVERGREEN,  618 SE  ALDER ST, 

PORTLAND, OR 97214 DOORS OPEN 6 PM PROGRAM BEGINS 6:30PM 

BRING POTENTIAL NINETY-NINE GIRLFRIENDS FOR 2018! 

 
 

Voters’ Guide  
 
Dear ninety-nine girlfriends, 
 
We are thrilled to present the ninety-nine girlfriends’ finalists for 2017. 
 
Together we have accomplished a tremendous amount in a very short period of time. We launched last year 
with 117 members and this year we grew to 253 members! With the power of so many women, we are able to 
make TWO $100,000 Impact Awards this year and three $17,666 Finalist Awards. This past June, 153 nonprofits 
submitted letters of interest. From June to November, more than 60 members committed their time to 
reviewing, studying, meeting with and recommending the five finalists you will read about in this Voters’ Guide. 
You can vote with your heart, knowing that all of these finalists have been well vetted. They are all amazing 
choices! 
 
We have about 100 volunteers in ninety-nine girlfriends, but there is absolutely no requirement to volunteer. 
There are only two things we commit to: make our financial contribution and vote! You’ve made your 
contribution and now it is time to hear from 253 voices -- your voices. It is time to vote.  
 
Vote online by November 21 at  5:00pm PST and join us on Dec 6 at  6:00pm at The Evergreen PDX to 
celebrate our two $100,000 Impact Award winners and three Finalist Award winners. 

A gentle reminder: we ask that members do not lobby other members. Your vote is a personal choice. Ninety-
nine girlfriends is committed to parity: one woman, one equal contribution, one vote. Make yours count. 
 
What a joy it has been to bring ninety-nine girlfriends into being. Enjoy the five presentations from our finalists 
this evening!  
 
Yours in collective community action, 
 
Deborah Edward, Eileen Brady, Erin Zollenkopf, Jinx Faulkner, Michelle Hynes, and Pip Denhart  
2017 Grants Steering Committee and Executive Committee members 
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 2017 Voting Instructions 
 
 
Please review the information about the five finalists in the printed Voters’ Guide or online at: 
www.ninetyninegirlfriends.com/members-‐only-‐voters-‐guide.	  
 
All votes must be cast online. Voting period: November 13 – November 21 at  5pm PST.  If you 
are on vacation, you can still vote! It just takes a minute. We will be reminding you to vote as the 
deadline nears since we pride ourselves on one of the highest voting rates for a giving circle in this 
country!  
 

● To vote, go to: https://www.surveymonkey.com/r/ImpactAwardBallot2017.	  
● You will see the five finalists. Rank order your votes 1-5.  YOUR NUMBER “1” CHOICE IS YOUR 

TOP CHOICE. 	  
● Press Submit. 	  

 
Your top two choices, #1 and #2 will be weighted equally. All 1 and 2 rankings will be tallied to 
determine the two winners of the $100,000 Impact Awards. However, please consider all your rank 
selections carefully; the rank data will be used to determine our top two in the event of a tie vote (e.g. 
three way tie for first or tie for second and third).  
 
You will be asked for your first and last name. This information will only be known to our Ballot 
Masters who are sworn to secrecy. They will be ensuring that everyone’s vote is only counted once 
and that only members vote. 
 
Special thank you to the team who is managing our voting system: 

● Ninety-nine girlfriends member Michelle Hynes, for authoring the five entries in our Voters’ Guide with 
a balanced approach. 	  

● Ninety-nine girlfriends member Lisa Zuniga for editing our Voters’ Guide.	  
● Ninety-nine girlfriends member Jude Lieberman, who set up and is managing our Survey Monkey 

voting system.	  
● Our three Ballot Masters who will be certifying our election: members, Jude Lieberman and Beth 

Williams; and our independent verifier, Kate Cunningham. Thanks Jude, Beth and Kate. 	  
 

 
 
 
 
 
 
 

------------------------------------------------------------------------------------------------------------------------- 
Ninety-nine girlfriends, 4110 SE Hawthorne Blvd, #938, Portland, OR 97214-5246 

www.ninetyninegirlfriends.com 

Special thank you to our fiscal sponsor, without whom this project would not be possible: GRANTMAKERS of Oregon and SW Washington 
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ARTS AND CULTURE 

My Voice Music 
Artist Mentorship Program 

About the Organization: Founded in 2008, My Voice Music (MVM) engages youth in music and 
performance to promote self-esteem, social skills, and emotional expression. The founder and 
current executive director, Ian Mouser, has won awards from the National AfterSchool Association, 
Willamette Week’s Skidmore Prize, and the National Endowment for the Arts.  
 
MVM sees young people as changemakers, both in their own lives and in their communities. 
Originally based in a mental health treatment center, the organization expanded during its first five 
years through teaching music at partner organizations’ locations. In 2013, they opened a community-
based space in inner SE Portland for “MVM Studios.” 
 
Project  Overview: Today, MVM serves 1,150 youth age 9-20 through 15 partnerships with mental 
health service providers for youth recovering from acute trauma. They serve a racially diverse group 
of 450 additional youth, recruited from partner programs and the community at large, through their 
Artist Mentorship Program (AMP) at MVM Studios. All AMP activities are on a “pay what you can 
afford” basis; the majority of youth attend classes for free.  
 
The project supports moving MVM Studios into a long-term home in East Portland. (While 40% of 
Portland’s youth live east of 82nd Avenue, this area includes the least amount of services for them.) 
The new space would 1) house all MVM Studios programs under one roof; 2) launch an afterschool 
drop-in music center; 3) add staff capacity to allow for program expansion; and 4) serve as a home for 
emerging nonprofits with a parallel mission. Service will continue to focus on youth age 9-20 who live 
in foster care, live at or near the poverty line, attend alternative schools, are unaccompanied 
migrants, and/or receive mental health services.  
 
Project  Scope: By the end of 2018, 450 youth will be served in the new East Portland space; by the 
end of 2019, they will serve 750 youth. Service at partner locations will also grow, to 2,200. 
 
Project  Budget and Duration: The two-year project budget includes staff time, contracted 
teaching artists, instruments and equipment, and program space buildout. About $35,000 has already 
been raised for year 1, with other grants pending. MVM also earns revenue from tuition. 
 
Project  Impact: The project’s ultimate goal, rooted in MVM’s theory of change, is social 
transformation. In their words, that “youth enter adulthood able to develop and maintain healthy 
relationships, overcome obstacles, and have the tools to create a fulfilled life.” An evaluation 
consultant is helping them track related outcomes, like increased resilience. 
 
Partners: Berklee College of Music’s City Music Network (with 46 programs throughout the US). 
 
Why This Is Compell ing: With the youth they serve, MVM’ s proposal states, they have “created an 
inclusive space where youth from diverse backgrounds can come together around a shared love of 
music to write, record, and release songs – and in the process, develop social and emotional skills 
they will use for the rest of their life.” An East Portland space for MVM’s programs will give more 
young people facing challenges the chance to be seen as individuals with powerful gifts, meaningful 
stories, and incredible capacity to make change. 
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EDUCATION 
 

MetroEast Community Media 
Rockwood Digital Inclusion and Youth (DIY) 

 
About the Organization: MetroEast Community Media (MetroEast) “uses media to invigorate civic 
engagement, inspire diverse voices, and strengthen community life.” Based in Gresham, the 30-year-
old organization provides cable coverage of local government meetings for five jurisdictions, profiles 
the work of local nonprofits, teaches video production and distribution, and helps adults and young 
people understand the myriad ways that media affects their lives.  
 
Project  Overview: Rockwood DIY is MetroEast’s newest project, launched in January 2017. It has 
been chosen as an initial anchor tenant for the “Rockwood Rising” initiative, which will co-locate tech 
programs with other community services and spaces.   
 
DIY provides free computer and media training for groups currently left out of the digital revolution, 
including low-income residents, children and youth, people of color, immigrants and refugees, and 
English language learners. Their digital lounge offers classes, access to broadband, and laptops that 
program participants can earn and own by completing a five-week course. Additional programming, 
once full-time staff is secured, will include: 1) digital storytelling classes for children; 2) a year-long 
digital career-track program for high school students, culminating in a digital portfolio to include in 
their college application; 3) adult computer literacy classes; and 4) youth tutoring seniors in how to 
better use their mobile devices. 
 
Project  Scope: With the dedicated full-time coordinator envisioned in the proposal, MetroEast 
Rockwood would serve an estimated 1,500 people annually through 40+ classes.  
 
Project  Budget and Duration: The two-year project budget includes a full-time coordinator, 
equipment, curriculum development, and community outreach. About $39,000 has already been 
raised toward the year 1 budget, in addition to capital investments in the physical space.  
 
Project  Impact: Through offering essential digital tools, the project will help youth succeed in 
school, adults secure better jobs, and people of all ages connect more easily to the wider world. Will 
track metrics such as user demographics, class attendance, and total classes offered, plus use 
qualitative evaluation to understand how students convert their classroom learning to practical 
applications.  
 
Partners: Gresham Redevelopment Commission, Multnomah County Library, Game It Up Initiative, 
Rockwood United Methodist Church, Rockwood Community Development Corporation, East Metro 
STEAM Partnership, Mt. Hood Small Business Development Center, and Free Geek, among others. 
 
Why This Is Compell ing: Zip code 97233, the area served, is one of the most rapidly growing and 
most diverse segments of our region. It is home to nearly 40% of Portland’s youth, and most families 
earn under $30,000/year. Services, infrastructure, and policy have not kept up with the demographic 
changes. As the proposal states, “The 21st century is well under way, and too many of our neighbors 
are being left behind … we want the digital toolkit so many of us take for granted to be available for 
all.”  
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ENVIRONMENT & SUSTAINABILITY 

Xerces Society for Invertebrate Conservation 
Conserving Portland’s Pollinators 

About the Organization: Xerces is an international science-based conservation organization, 
established in 1971 and headquartered in NE Portland. Xerces manages the largest and most 
advanced pollinator conservation program in the world. Their vision: “A healthy environment for all,” 
realized through protecting invertebrates (including bees and butterflies) and the habitats they need to 
thrive. 
 
Project  Overview: The project would establish the Portland metro area as a national leader in 
protecting pollinators, while prioritizing equitable access to nature for the region’s residents.  
In pursuit of Bee City USA certification for the City of Portland, Xerces will 1) install native wildflowers 
and blooming shrubs in 10 urban parks and community gardens, with a focus on areas that are 
lower-income or that Portland Parks and Recreation has identified as part of their Ecologically 
Sustainable Landscapes Initiative; 2) educate and engage young people and adults in conservation 
and data collection activities; and 3) support local advocacy efforts related to reducing toxic pesticide 
use. In addition, Xerces will develop new workshop content as well as a “train the trainer” course for 
the youth-focused Portland Parks & Recreation Nature Camps.  
 
The project’s comprehensive approach combines on-the-ground habitat restoration, pesticide 
reduction, and citizen science that includes educating policymakers, park staff, and a broad cross-
section of the public about the importance of pollinators to a healthy environment.  
 
Project  Scope: At least 250 youth and adults will be engaged in pollinator conservation education. 
Ten Portland-area parks and community gardens, comprising up to 2.5 acres, will create greater 
access to nature in lower-income areas and serve as demonstration sites.  
 
Project  Budget and Duration: The two-year project budget includes staff time, supplies needed 
for habitat plantings, 3 computer tablets for Nature Camp youth to document bumblebees, and 
training materials. About $10,000 has been raised toward the year 1 budget.  
 
Project  Impact: Quarterly assessment of progress toward Bee City USA certification; number and 
location of new habitat sites; number of people engaged in education; participant feedback through 
course evaluations.  
 
Partners: City of Portland, Portland Parks & Recreation, Friends of Trees, City of West Linn.  
 
Why This Is Compell ing: The proposal offers Portland a unique opportunity to be a national model 
in protecting pollinators that are threatened worldwide. The Bee City USA designation, along with the 
10 new pollinator habitats, will provide natural resources for the region’s residents as well as models 
that other urban areas can emulate. No other metro area has taken on this type of comprehensive 
conservation effort, nor has there been a focus on pollinator habitat that prioritizes underserved 
communities. The grant review team says, “To have such an esteemed conservation organization in 
our own backyard is a privilege. To be able to utilize Xerces’ expertise in enhancing Portland’s 
conservation efforts and reinforcing its commitment to conscious conservation is exciting!”  
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FAMILY AND HUMAN SERVICES 

Portland Homeless Family Solutions 
Diversion for Homeless Families 

About the Organization: Portland Homeless Family Solutions (PHFS) empowers homeless 
families to get back into housing and stay there. Created in 2008, PHFS operates a 24-hour eight-
family emergency shelter, offers life skills classes, and provides rent assistance and long-term case 
management. A founding member of the Multnomah County Homeless Family System of Care, PHFS 
collaborates with Portland nonprofits working to end homelessness.  
 
Project  Overview: Nearly 1,400 families – 4,000 moms, dads, and kids – are waiting for housing in 
Multnomah County. It takes an average of 12-18 months for these families to be placed. A year without 
a home has traumatic effects, leading to adverse physical and mental health effects for children and 
parents and often leading to chronic homelessness. For many of these families, homelessness could 
be avoided with a small up-front investment (on average, $2,500 per family).  
 
Piloted in spring 2017, the Diversion Program targets families who have just become homeless or 
face imminent homelessness – e.g., a 72-hour eviction notice – and helps them immediately stabilize 
their living situation. Families in this program can pay ongoing rent, but can’t afford an additional one-
time payment like a new security deposit. The PHFS pilot, and similar efforts in other cities, shows 
that a single intervention can keep 95% of these families in stable housing for years to come. 
 
The proposed project would allow PHFS to 1) expand the Diversion Program to another 112 families; 
2) demonstrate the cost-effectiveness of diversion; and 3) advocate to Multnomah County leaders for 
ongoing diversion funding as a solution to Portland’s housing crisis.  
 
Project  Scope: Directly serve 112 families over two years; research and advocate to shift 
Multnomah County policy toward diversion and prevention.  
 
Project  Budget and Duration: The two-year project budget includes staff time, mileage 
reimbursement, and direct client assistance. Multnomah County has committed a portion of funds for 
both project years that can be used for direct client assistance only.  
 
Project  Impact: Success will be measured by whether the project can 1) prevent homelessness for 
56 families annually for two years; 2) those families stay housed and indicate that they have an 
increased sense of community, support, and life skills; and 3) there is a funding shift toward 
prevention in Multnomah County.  
 
Partners: Multnomah County Homeless Family System of Care (includes seven other nonprofits). 
 
Why This Is Compell ing: The City of Portland and Multnomah County invest $55 million per year 
fighting homelessness, primarily through providing emergency shelter. Diversion is less than a third 
of the cost of emergency shelter, and prevents families from experiencing extreme trauma. This two-
year project will change the lives of 112 families and can be a catalyst to shift one county’s focus from 
crisis management to prevention. 
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HEALTH AND WELLNESS 

Urban Gleaners 
Food First: Fighting Childhood Hunger in Washington County 

About the Organization: Founded in 2006, Urban Gleaners’ (UG) mission is to help alleviate 
hunger by collecting and distributing edible surplus food that would otherwise be thrown away. Their 
vision: “A world without waste or want.” UG’s Food to Schools program – 90% of their current work – 
delivers fresh food to families served by 25 schools where 75-100% of students are living in poverty. 
Through Food to Schools and 16 Mobile Market sites in housing developments, UG serves more than 
6,000 people each week. They welcome all families at their sites to choose food to take home, without 
asking about income or other family information. 
 
Project  Overview: Oregon is the only state in the US in which childhood hunger is increasing. The 
problem is growing throughout the metro area.  
 
The Food First project proposes to expand UG’s successful Food to Schools program to Washington 
County (WashCo). Even though WashCo hosts global companies like Nike and Intel, many residents 
live in poverty and lack easy access to healthy food. Income inequality increased by more than 13% 
between 2010 and 2015; 19.2% of the County’s children (26,200) are “food insecure.” Seasonal 
farmworkers spend their days harvesting produce, yet do not have enough to feed their children. 
 
Nike and Intel have become major food donors to UG, donating more than 3,600 pounds of healthy 
food each week; they are joined by companies like Adidas, New Seasons, Sysco Foods, and Moda 
Center. UG will close the gap between this abundance and the County’s hungry families by opening a 
new warehouse in WashCo. (UG’s Portland warehouse is already at capacity.) Within the first year, UG 
will make weekly deliveries to three partner schools in WashCo and set up three Mobile Market sites 
with local housing agencies. 
 
Project  Scope: Identify new warehouse; purchase related equipment, organize staffing and 
volunteers; create additional new partnerships; and begin providing service to 525 people/week.  
 
Project  Budget and Duration: The one-year project budget includes staff time, a refrigerated van, 
warehouse equipment and supplies, and build-out costs. About $41,000 has already been raised from 
two corporate donors, in addition to significant in-kind support in the form of donated food, volunteer 
hours, and architectural plans. 
 
Project  Impact: Fights childhood hunger, increases families’ self-sufficiency, and reduces the 
impact of food waste on the environment. By 2021, UG anticipates delivery of 10,000 more pounds of 
healthy food each week to 6,000 residents of WashCo.  
 
Partners: Numerous local food donors, public schools, public housing. 
 
Why This Is Compell ing: UG offers the life-saving action of feeding families – with respect, 
compassion, and attention to diverse cultures. The project improves the health and education of 
children and their families, while making a positive environmental impact. Further, the UG model 
could be duplicated anywhere. In the review team’s words: “Wouldn’t it be great if an Oregon nonprofit 
provided a template for a nationwide solution for hunger?” 
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 YOUR NOTES AND QUESTIONS HERE  
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 YOUR NOTES AND QUESTIONS HERE  
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Our 2017 Grantmaking Team Members 
 

 
ARTS & CULTURE 

Courtney Mersereau, co-team leader 
Holly Vaughn-Edmonds, co-team leader 

Miriam Berman 
Molly Cliff Hilts 

Molly Gray 
Ryna Mehr 
Halle Sadle 

Debra Vinikour 
Terri Wanke 

FAMILY & HUMAN SERVICES 
Holly Cook, co-team leader 

Maura Koehler-Hanlon, co-team leader 
Diana Velene 
Diane Homes 
Diane Kantor 

Donna Lieberman  
Duck Holland 

Janet Williams 
Lyn Bonyhadi 
Lynn Fletcher 

Piper Davis  
 

EDUCATION 
Jane Carlsen, co-team leader 
Marnie Frank, co-team leader 

Barbara Hilyer  
Gaby Saunders 

Kathleen McCarthy  
Kari Easton  

Judy Johnson 
Stephanie Hooper 

Susan Rinker  
 
 

FINANCE REVIEW 
Eloise Koehler, co-team leader 
Erin Zollenkopf, co-team leader 

Ann Dodds, Abby Farber, Courtney Mersereau,  
Deborah Edward, Eileen Brady, Elise Burkart, Heidi Sobol, 

Jinx Faulkner, Julee Felsman, Linda Craig,  
Mary Faulkner, Michelle Hynes 

 
APPLICATION INTAKE  

Elise Burkart, Erin Zollenkopf, Deborah Edward,  
Pip Denhart, Gretchen Hall, Linda Craig, Trudy Sargent 

HEALTH & WELLNESS 
Joan Fondell, co-team leader 

Tammy Wilhoite, co-team leader 
Amy Lennon 
Anina Estrem  
April Hasson  
Brinn Riley 

Candace Johnson 
Claudia Hollister-Stearman  

Jane Lininger 
Jennifer Tiana 
Linda Smith 

Soheila Adyani 
 

ENVIRONMENT & SUSTAINABILTY 
Laura Rogers, co-team leader 

Pam Hayes, co-team leader 
Carmen Calzacorta 

Meg Viezbicke 
Trish Bowcock 
Patty Murphy 

Susan Mersereau 
 

	  


