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Welcome to Ripple Effects!
In the past two years, ninety-nine 
girlfriends has invested $370,000 in 
our region – and we’re about to invest 
another $401,000. Those numbers 
alone are impressive. Equally as 
impressive are the stories about how 
our investments have been paying off 
in unexpected ways.

We learned how our grantee part-
ners have leveraged their nine-
ty-nine girlfriends grants to support 
their missions. They formed new 
partnerships and deepened others. 
Many of our members became so 
engaged during the grant process 
that they have volunteered, given 
additional individual donations and 
even joined the boards of our grant-
ee partners. In Ripple Effects we 
share many of these stories, show-
casing the impact of our collective 
giving in this community!

The ninety-nine girlfriends “Impact 
Team” was charged with defining 
how we would support our grantee 
partners and track the results of our  

investments. We wanted to be good 
stewards of our funds, and good part-
ners to help our grantees advance 
their goals. We sought lessons from 
other members of the Women’s 
Collective Giving Grantmaking Net- 
work                       and other grantmak-
ers in our community. Ninety-nine 
girlfriend Marnie Frank compiled 
Grantmaking Effectiveness, Resourc-
es, Question to the assist the Impact 
Team with their work. Check out this 
link for a deeper dive into how foun-
dations and grantmakers view their 
impact.

  
Our grant agreements, liaisons and 
reporting reflect this advice from the 
field, adapted to fit our unique needs 
and ways of working together. Our 
colleagues urged us to consider not 
only the direct effects of our project 
funds, but also how our funding and 
our involvement may have leveraged 
other resources, opened new doors, 
engaged our members in new ways 
– and strengthened the fabric of our 
community. 

We hope you are proud of the impact 
ninety-nine girlfriends has made in 
our region! Enjoy Ripple Effects, a 
truly collaborative effort with contri-
butions from volunteer guest writ-
ers, photographers, editors, enthu-
siasts and grantee partners. Most of 
all, share your stories so that we can 
continue to capture and celebrate 
our impact in our very special com-
munity. 

We wanted to be good stewards of our funds, 
and also good partners to help our 
grantees advance their goals.

“ “

Deborah Edward, 
ninety-nine girlfriends Impact Team Lead

Trish Bowcock, 
ninety-nine girlfriends Newsletter Lead

https://static1.squarespace.com/static/5681b1d19cadb6742f510c69/t/5b9086b66d2a736d53d56804/1536198328745/Philathropy+Effectiveness+Resource+Document+Sept+2018.pdf
https://www.wcgn-network.org/
https://www.rockpa.org/guide/assessing-impact/
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Portland’s homelessness crisis
gnaws at our conscience and leaves 
many people feeling powerless to 
help. The plight of homeless fami-
lies is especially acute. The problem 
is big, systemic and complex. In a 
region blessed with natural beauty, 
bounty and wealth, why do we strug-
gle so much to find solutions?

Ninety-nine girlfriends’ 2017 Impact 
Award to Portland Homeless Family 
Solutions (PHFS) introduced girl- 
friends to a dynamic organization 
that was taking a creative approach 
to helping families. The grant 
allowed PHFS to demonstrate proof 
of concept for its diversion program. 
At the same time, the grant had a 
huge effect by engaging and con- 
necting people to create a continu-
ously growing positive impact.

Executive Director Brandi Tuck 
shared that “PHFS has helped thou-
sands of families move back into 
housing by establishing deep, trust-
ing relationships that nurture the 
hope and confidence needed to   

make changes in their lives. In 2017, 
PHFS served 185 families repre-
senting 653 parents and children. In 
2018, these numbers significantly 
increased due to the continuing 
housing crisis and growing public 
and private investment centering 
programming around family needs.”

PHFS piloted a unique diversion 
model to help families on the brink 
of homelessness stay in their 
homes by providing cash assistance, 
as well as case management and 
life skills classes. By keeping fami-
lies in their homes, the program 
spares them the trauma of home-
lessness and enables them to side 
step the year-long waitlist to get 
back into permanent housing. A   

modest investment, typically about 
$1,500/household, allows families 
to stay in their homes—at far less 
than the average $10,000 to shelter 
and another $10,000 to re-house.

When PHFS received a ninety-nine 
girlfriends Impact Award in 2017, 
they expanded the diversion pilot to 
a full program, which it hopes to use 
as a model that can be expanded 
further through advocacy. Brandi 
believes that PHFS now has more 
clout to push solutions upstream 
and solicit donations specifically for 
prevention.

Engaging Friends and Family to 
Provide Dinners
Ninety-nine girlfriend Janet Williams

was on the 2017 Family & Human 
Services Grant Committee and “fell 
in love with PHFS.” When Janet 
celebrated a milestone birthday, she 
sought a meaningful way to pay 
forward her immense gratitude and 
joy for her good health and energy at 
this point in her life. She wanted to 
do so by helping to address home-
lessness on a personal level and 
participate in something doable 
where she could ask others to help, 
so she decided to provide monthly 
dinners for families living in the 
PHFS shelter.  

She sent an email to friends and 
family seeking volunteers and got 
responses from 29 people, half of 
whom are girlfriends. Janet’s neigh-
bor Linda Smith volunteered to 
co-lead the project and girlfriend 
Diana Velene, who had also served on 
the Family and Human Services Grant 
Review Team, jumped in to help. 

For the last seven months, five 
volunteers from the group prepared 
dinner each month for 30 people 
and brought the food to the shelter. 
They spent two hours serving food 
and enjoyed eating the meal with 
the families and talking with them 
about their days.  

One warm summer evening, Diana 
suggested a picnic theme that 
included deviled eggs, potato salad, 
roast chicken, rustic bread, fruit and 
cookies. The tables were decorated 
with outdoor tablecloths and pine

Portland Homeless 
Family Solutions

A Tightknit 
Community

2017
$100,000
GRANTEE
PARTNER

Clark ponders over
the PHFS Capital

Campaign brochure

continued on page 3

By Teri Jensen Freeman



Ninety-nine girlfriends
and PHFS Partnership 
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apple centerpieces. One little boy 
had been asking his mother for an 
egg salad sandwich all week; he 
was overjoyed when the deviled 
eggs were made into an egg salad 
sandwich. The families loved the 
meal and were gracious with their 
thanks for this and every meal. Janet 
remarked, “The families in the shel-
ter often included pregnant women 
and very young babies; all folks just 
trying to make it through life.”

A Family Helps Purchase the 
New PHFS Lents Facility
Another member of the Family & 
Human Services Grant Review Team 
was also inspired to deepen her 
involvement and make a significant 
contribution. Maura Koehler-Han-
lon, a ninety-nine girlfriends

member since its inception, was 
drawn to the work PHFS was doing. 
Maura grew up in a family that 
worked together to create annual 
giving plans that involved financial 
support, engagement and personal 
connection. While acknowledging 
that philanthropic work can be over-
whelming at first, Maura has 
learned that it helps to prioritize, 
develop community and partner 
with people like her aunt, nine-
ty-nine girlfriend Jinx Faulkner, for 
encouragement and accountability.
 
Maura and Jinx were excited by 
PHFS’ diversion strategy and 
believed it was a powerful solution 
to help reduce family homeless-
ness. They sought other ways they 
could support the agency. When 
they learned that PHFS was running 
a $3.5M capital campaign to 
purchase a building and eight adja-
cent apartments in the SE Portland 
neighborhood of Lents, they were 
inspired to engage the collective 
power of their extended family.  

Maura and Jinx swung into action. 
They invited their extended family, 
with six generations of roots in 
Oregon and a value of philanthropy 
and engagement, to come to a pizza 
party at Maura’s home to learn about  

PHFS. The salon format provided an 
intimate setting where family mem-
bers could ask questions and learn 
about homelessness in our region, 
and they encouraged their family 
members to donate. Several gener-
ations of the extended Koehler 
family rallied together to contribute 
a meaningful donation that helped 
make the  Lents property purchase 
possible. This new space will dra- 
matically expand capacity from 8 to 
34 families, improving services and 
bringing them closer to a communi-
ty with significant financial need.

Brandi sums it up saying, "Since 
PHFS became an Impact Award 
Grantee, members from ninety-nine 
girlfriends donated to our Families 
First Capital Campaign, attended our 
Solutions Salons, volunteered in our 
shelters, helped renovate our new 
Lents campus and so much more. 
Ninety-nine girlfriend Molly Cliff  

The ripples from this grant have 
provided support and shelter to 
many more homeless and vulnera-
ble families. At the same time they 
have engaged more affluent fami-
lies in finding ways to become 
personally involved in addressing 
one of the region’s biggest challeng-
es. The force connecting these 
ripples was the power of relation-
ships. 

Hilts, was instrumental in getting 
me onto OPB’s LiveWire to gain 
visibility. At her annual ninety-nine 
girlfriends Garden Party, Molly 
showcased PHFS’ collaboration 
with the Oregon Symphony and 
Carnegie Hall called the Lullaby 
Project, where singer song-writers 
help moms from PHFS’ shelters 
create lullabies for their kids. We 
feel like the girlfriends are a huge 
part of our PHFS Village!”

continued from page 3

 Janet Williams and other girlfriends provide 
meals at the PHFS shelter

PHFS keeps families together 

Brandi Tuck 
prepares to 
speak at the 
ninety-nine 
girlfriends 
Summer 
Garden party

 Portland Homeless Family Solutions
keeps families together

“ “

https://www.facebook.com/PDXHFS


Desi Casanova said she was “that 
girl”—the girl everyone else’s parents 
tell them to stay away from. She wore 
nothing but black. She struggled with 
family issues. She took drugs. She 
drank, preferably to excess.
 
Yet even in the fog of a complicated 
and confused adolescence, she 
wondered what to do—with herself, 
and with the life ahead of her. No 
one in her family had gone past high 
school. She had no context for 
higher education, and zero confi-
dence in herself. 
 
So when an adviser mentioned a 
new program designed to allow 
vulnerable and underserved Port-
land-area high school students to 
dip their toes into college, Casano-
va’s interest was piqued. PDX Bridge 
targets homeless youth as well as 
those in foster care or the juvenile 
justice system, connecting them 

Back at Madison High,
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with wraparound structure and sup-
port from counselors, coaches, case 
managers, teachers and other 
caring adults who help these 
students become college-ready. In 
their final year in high school, PDX 
Bridge youth complete two courses 
at Portland Community College.
 
“The students directed to this 
program are undernoticed, under-
appreciated, judged and devalued,” 
Casanova said. For her, PDX Bridge 
was “my gateway to college.” Until 
then, she admitted, higher educa-

tion had been intriguing and exot-
ic—but also alien and probably unat-
tainable. “Being able to experience 
college while still in high school was 
a really great opportunity for me,” 
she said. “I kind of just thrived. It 
really worked for me.” 

In 2016, PDX Bridge, a project of the 
Gateway to College National 
Network, became the first winner of 
a $100,000 Impact Award from nine-
ty-nine girlfriends. “Portland cannot 
meet its educational and workforce 
needs while leaving our most 

vulnerable youth behind,”  Emily 
Froimson, President of Gateway to 
College National Network, said at 
the time. Since then, with a first-
hand awareness of just how 
profoundly such a major gift can 
affect a nonprofit organization, 
Froimson herself has become a 
member of ninety-nine girlfriends.

In addition, keeping the ripple 
effects all in the family, so to speak, 
ninety-nine girlfriends member 
Barbara Hilyer and her husband

PDX Bridge

A Gateway
    to College

2016
$100,000
GRANTEE
PARTNER

Jeremy Asay, Senior Manager for Development and Consulting at Gateway to 
College passes the microphone Nikki Potts at the 2016 

ninety-nine girlfriends Impact Award Celebration

continued on page 5

“ The students 
that this program 
is directed to are 
undernoticed, 
underappreciated, 
judged and 
devalued.

“

By Elizabeth Mehren



“  Without the support of PDX Bridge,
I don’t know if I would even have gone to college.
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received a $17,666 finalist award  
from ninety-nine girlfriends. The 
MetroEast website called that grant 
“transformative.”     

Asay said the ripple effect of the 
grant from ninety-nine girlfriends 
was more like a snowball effect. It 
was Barbara Hilyer who “started the 
conversation” about stipends for 
PDX Bridge kids. Using clips from a 
MetroEast interview, Asay said, “we 
put together a GoFundMe cam-
paign” that means each PDX 

student will receive about 
$1000-$1500 per semester, roughly 
what they would earn from a 
part-time job. The stipends allow 
the students to have more time for 
studying and for meeting with their 
counselors and coaches.
 
PDX Bridge also can now fund such 
seemingly simple, but essential 
expenses for its students as bus 
passes or college application fees. A 
typical PDX Bridge student cohort 
size is about 18-20, with two cohorts 

originally envisioned per year. Now, 
said Asay, “we have four cohorts, 
and we are launching at Mt. Hood 
Community College.” He attributed 
this ability to expand to the proverbi-
al snowball.

At PCC, PDX Bridge coach and coor-
dinator Allison Trowbridge said that 
through the program, she has worked 
with dozens of young people, “many 
of them actively trying to heal from 
difficult life circumstances.” She said 
the opportunity to experience college 
can be a real turning point for these 
students. “My students,” she said, 
“are astounding in their ambitions 
and their ability to grow.”
 
For her part, Desi Casanova graduat-
ed from high school in 2017, a full 
year early. At 18, she remains 
enrolled at PCC while she works 
part-time at the nonprofit Edwards 
Center, serving as a caregiver for 
adults with special needs. She is 
focused on her goal of attending the 
University of Oregon with a dual 
major in clinical psychology and 
neuroscience. She sees a graduate 
degree in her future as well.
 
With her newfound confidence and 
powerful sense of motivation, Casano-
va is a living, breathing ripple effect of 
the ninety-nine girlfriends 2-year 
Impact Award that boosted PDX Bridge 
into action. Without the support of PDX 
Bridge, Casanova said, “I don’t know if 
I would even have gone to college.” 

continued from page 4

Ninety-nine girlfriend member Barbara Hilyer celebrates with PDX Bridge staff and friends

“

John Daggett also have become 
closely involved with PDX Bridge. 
Hilyer had served on the Education 
Grants Review Team at ninety-nine 
girlfriends that helped identify PDX 
Bridge as a potential grant recipi-
ent. Daggett is a retired school 
superintendent. Jeremy Asay, 
senior manager for development 
and consulting at Gateway to 
College, describes Daggett as “a 
mentor to me.”
 
The ninety-nine girlfriends award 
was “the tipping point” for PDX 
Bridge, said Asay. Before the 
$100,000 Impact Award, he said, 
PDX Bridge had raised some funds 
to get started. A board of directors 
was in place, and partner agencies 
were enthusiastic. “Ninety-nine 
girlfriends was the one that put us 
over, so we could launch the 
program,” he said. Around the PDX 
Bridge office on SE Grand Ave, it 
was happy dance time.

With help from Daggett and Hilyer, 
PDX Bridge established a partner-
ship with MetroEast Community 
Media, a nonprofit that educates the 
public on how to leverage media and 
technology as a means of increasing 
civic engagement. In 2017, MetroEast 

http://www.gatewaytocollege.org/pdx-bridge.html
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When Urban Gleaners founder
and Executive Director, Tracy 
Oseran, got up at the Old Church to 
introduce ninety-nine girlfriends to 
their plans for spending an Impact 
Award she painted a grim picture of 
hunger in our region. In 2016 Oregon 
was the only state in the nation to 
record an increase in childhood 
hunger. Often the only food available 
to children in the Portland area is 
government-subsidized breakfast 
and lunch. Sometimes dinner is a 
bag of chips or nothing at all. In 
Washington County, 17% of the 
children are food insecure.

Tracy went on to share how Urban 

Gleaners had found generosity  
throughout the community for shar-
ing and distributing fresh, healthy 
fare to families most at risk. 

During the past twelve years, they 
have created a network of accessi-
ble food pantries and mobile mar-
kets to deliver food to hungry fami-
lies. It costs an average family of 
four about $820 a month to ensure 
healthy eating. Families visiting an 
Urban Gleaners’ pantry are taking 
home on average $600 worth of 
food, making it possible for families 
without the means to stay healthy 
and focus on their futures.

Urban Gleaner’s bold idea was to
expand their service network into
Washington County. They requested 
that ninety-nine girlfriends fund an 
additional warehouse and outfit a 
van with refrigeration capacity. The 
van would be used to set up addi-
tional mobile markets at schools 
and other locations. Ninety-nine 
girlfriends said YES!

When Urban Gleaners set about 
putting that plan into action, they 
learned there was a more efficient 
way to serve even more Washington 
County families than originally 
anticipated. Input from Beaverton 

Public Schools personnel and 
others in the community revealed 
the funds from  girlfriends would be 
better spent on outfitting existing 
locations with the refrigeration and 
storage units for more efficient food 
distribution.

Ninety-nine girlfriends responded. 
by embracing Urban Gleaners’ 
revised vision. Rather than a single 
warehouse, our funds were used to 
install storage and refrigeration at 
two new distribution centers in Bea-
verton and Hillsboro. Beginning in 
late September, families will be able 

URBAN GLEANERS 
EXPANDS 
 

Feeding
    Families In
in Washington
County

2017
$100,000
GRANTEE
PARTNER

During the past twelve years, Urban Gleaners has created a network of accessible 
food pantries and mobile markets to deliver food to hungry families

continued on page 7

By Deborah Edward
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to obtain free food from Beaverton 
High School, Boys & Girls Club at 
Inukai, Aloha High School, Virginia 
Garcia Memorial Health Center 
Cornelius Pass, Green burg Oaks, 
Mountain View and 5 Oaks Middle 
Schools. 

Fast forward to the new school year. 
Urban Gleaners is opening its eighth 
Mobile Market site in Washington 
County. Beginning at Beaverton High 
School, with the help of Key Club 
students there, Urban Gleaners has 
been making weekly food deliveries 
to families experiencing homeless-
ness. By providing refrigerators at 
two new sites and stocking them 
with food from in-kind contributors 
like Sysco, Intel and Nike, Urban 
Gleaners will be providing free food 
to more than 750 children and family 
members each week. This expan-
sion has motivated other sites to 
request food deliveries. 

Urban Gleaners is now cementing 
plans with more than five additional 
location partners. Talk about a 
ripple effect! Our money allowed 
Urban Gleaners to buy a brand new 
refrigerated Ford Transit Van. These 
days, this van is travelling all over 
Washington County, delivering 
prepared meals, whole grain 
breads, dairy products, and organic 
fresh produce and proteins that are 
so vital to the health of children.

When ninety-nine girlfriends’ mem-
bers toured the Urban Gleaners 
downtown warehouse, many were 
so inspired that they have become 
regular individual donors and volun-
teers for the organization. 
 

from ninety-nine girlfriends has not only leveraged new 
partnerships, but has given Urban Gleaners the push 
and support we needed to start bringing food to Wash-
ington County, where 17% of children are food insecure 
and living with very few options to access the nutritious 
food they desperately need to survive and thrive. We are 
continuing to grow this service area and with each day 
we learn more about how needed food is in this commu-
nity, and how we can be the resource that gets food to 
those who need it. We are truly humbled and thankful for 
the grant and continued partnership in fulfilling our mis-
sion of food for all.” 

- Ashley Hess
Development Director at Urban Gleaners

Kids mugging for the camera showing off donated food.

Refrigerated Van purchased with award
monies from ninety-nine girlfriends

“Our Impact Award

............

continued from page 6

http://urbangleaners.org
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THE XERCES SOCIETY
“Many of the teenagers started with

highly negative views of bees. By
the end of the day their views

were transformed.”

2017
$17,000

GRANTEE
PARTNER

Training a New Generation 
                of Pollinator Advocates

Ninety-nine girlfriends’ finalist 
award helped to catalyze a partner-
ship between Xerces and Portland 
Parks and Recreation (PPR) to culti-
vate healthy pollinator habitats and 
train the next generation of pollina-
tor advocates in Portland. The fruits 
of this partnership are in full bloom 
in East Portland, where children 
installed pollinator-friendly plants. 

In June Xerces and PPR provided a 
train-the-trainer course for teens at 
Hoyt Arboretum. Youth were paid 
while undergoing training in natural 
resource work, environmental career 
discovery and science education, 
offered through PPR’s Youth Conser-
vation Crew and No Ivy League. 
Xerces Conservation Biologist, Rich 

Hatfield,  led the training. Many of the 
teenagers started with highly nega-
tive views of bees. By the end of the 
day their views were transformed, 
and they were even ready to (gently) 
touch the bees before releasing them 
back into the wild. The youth attend-
ing this training went on to lead 
Nature Camp sessions for kids from 
3 to 10 years old.

Matthew Shepherd, Director of 
Communications and Community 
Engagement at Xerces, tells us that 
workshops like this one are spark-
ing interest in bees for people 
across the region. “People are eager 
to get engaged with pollinator 
conservation, and we’re finding that  

the more people we talk with the 
more opportunities appear. For 
example, we recently did a  work-
shop on conservation in towns and 
cities, and have been asked to 
repeat it elsewhere in Portland as 
well as in Salem and Newport.” 
Registration to the Portland work-
shop was full within an hour of the 
course listing being posted 
online—a record for the organiza-
tion. “We also now have a chance to 
work with OSU’s Master Gardeners 
program, which would allow us to 
support a network of over 3,500 
people working in communities 
across Oregon,” reported Shepherd. 

Going through the ninety-nine girl- 

friends grant application process also 
motivated Lara Bjork, Director of 
Grants and Corporate Giving for the 
Xerces Society, to become a girlfriend 
in 2018. “I told my husband about the 
site visit from the Environmental 
Committee. My enthusiasm for the 
ninety-nine girlfriends model must 
have come through, because he com-
mented that I sounded like I wanted 
to be one of the girlfriends. Susan 
Mersereau picked up on my interest 
at the Meet the Finalists event in 
December. When she called me in 
May to encourage me to join it was an 
easy decision. After years of submit-
ting grant applications, I’m thrilled to 
be on the ‘giving’ side for once!”

Students learn about the beauty and power of earth’s pollinators

https://xerces.org
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MY VOICE MUSIC “These youth, who had been fighting one another
days earlier, were getting along. Incidents

of violence and major interventions 
dramatically decreased.”

2017
$17,000

GRANTEE
PARTNER

Rocking to the Ripples

Ian Mouser was working as a treat-
ment counselor for youth in a resi-
dential treatment center. He spent 
much of his time breaking up fights 
and trying to keep kids safe. One day 
Ian played his guitar for the kids. 
They listened, let down their guard 
and said they wanted to learn to play 
music. Ian taught them. They 
formed a band, performed at their 
school talent show and won second 
place. 

During the process of songwriting, 
rehearsals and performance, these 
youth, who had been fighting one 
another days earlier, were getting 
along. Incidents of violence and 

major interventions dramatically 
decreased. Ian had an idea. In 2008, he 
and a small group of individuals 
formed My Voice Music, bringing a 
remarkable opportunity to create and 
perform music to youth who previously 
had no other opportunities. MVM now 
serves over 2,000 youth each year! 

Ninety-nine girlfriends’ finalist award 
to My Voice Music went a long way in 
supporting programs. The money 
helped fund music programs for 
youth, including MVM therapeutic 
music programs; provided support to 
MVM’s full recording studio; and 
allowed the MVM Summer Rock Camp 
to flourish. 

My Voice Music has served over 
10,000 youth, formed 50 community 
partnerships and supported youth to 
write and record more than 3,100 
songs. Mouser is “hoping that My 
Voice Music will achieve a 65% 
growth from last year expanding the 
countless opportunities to celebrate 
the power and resilience of young 
people.” They are well on their way, 
and ninety-nine girlfriends have 
played “a big role in reaching this 
goal”.

MVM sparked the passion of several 
girlfriends and the ripples spread. 
After serving on a grant review 
team, one girlfriend worked to 

create a new space for MVM in East 
Portland that will allow the 
programming to serve a broader 
spectrum of Portland youth. Early 
on, girlfriend Benna Gottfried joined 
the MVM Board  and is thrilled to be 
serving as Co-President/VP. Nine-
ty-nine girlfriends’  Molly Cliff Hilts 
also decided to join the board. 
Mouser says, “Molly has been a 
great addition to MVM’s summer 
camp team where campers ages 
9-13 learn to play, write and record 
music while rocking out as a band.”

At Molly’s 2018 Summer Garden 
Party for ninety-nine girlfriends, Ian 
introduced two wonderful perform-
ers. Originally trained through MVM, 
they now work as teachers to other 
youth.  Raiyasha (aka: BLK + IVY) 
and Rayawnie (aka: [E]mpress) were 
a highlight of the evening, motivat-
ing girlfriends to stand, sway and 
clap along with the music. 

The Board of My Voice Music rocks - Girlfriend Benna Gottfried has the moves!

Raiyasha and Rayawnie pose 
for a photo at Molly’s ninety-nine 
girlfriends Summer Party

http://myvoicemusic.org/
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METROEAST
Media Camps, Partnerships
     and New Friends

MetroEast Community Media 
skillfully capitalized on its ninety-nine 
girlfriends 2017 finalist award, form-
ing partnerships with like-minded 
groups and individuals to further its 
mission. The award money helped 
fund three fabulous summer camps 
at Gresham’s Rockwood DIY (“Digital 
Inclusion and Youth”). All three 
camps provided an engaging and 
hands-on experience to diverse 
groups of kids as well as plenty of 
food and nutritional guidance.

At Video Game Camp, kids learned 
how to code, motivated by their 
passion for video games. Jomo  

Greenidge of the Game it Up Initia-
tive facilitated this boisterous camp 
much to the pleasure of the partici-
pants.

At The Beat Drops in Rockwood 
Camp, MetroEast staff worked with 
local musicians to facilitate youth 
ages 13-21 composing and mixing 
their own song and creating a music 
video. The kids were exceptionally 
creative and loved the process.

Make Think Media Camp was a 
melange of engineering, coding, 
video games, media and cooperative 
problem solving. MetroEast part-

nered with Make. Think. Code. from 
the Pacific Northwest College of Art 
to create this active fun-filled camp. 

MetroEast’s association with nine-
ty-nine girlfriends led to a serendipi-
tous connection with the App Camp 
for Girls, which is run by girlfriend 
Sarah Cloud. The two organizations 
are now partnering on a fall workshop 
that will expand offerings for youth in 
Gresham’s Rockwood area. The mis-
sions of the two organizations are “a 
perfect fit,” according to MetroEast’s 
Director of Education & Volunteers, 
Seth Ring.
 

The partnership with MetroEast also 
produced a new girlfriend. Monica 
Weitzel, MetroEast’s Director of 
Community Relations, was im- 
pressed by the passion of the 
girlfriends she had met, so she 
decided to attend the ninety-nine 
girlfriends’ 2018 Launch Lunch to 
learn more. What she heard inspired 
Monica to join ninety-nine girl- 
friends that same day.

Ninety-nine girlfriends Award Celebration 2017 – MetroEast President & CEO 
Martin Jones and Head of Production John Lugton receiving a finalist

award from ninety-nine girlfriends Deborah Edward

Rockwood Music Video Camp attendees Practicing technology at the Make Think Media Camp

“The money helped fund three fabulous summer 
camps at Gresham’s Rockwood Digital

Inclusion and Youth.”

2017
$17,000

GRANTEE
PARTNER

https://metroeast.org/
https://vimeo.com/289773361
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Every girlfriend puts energy and 
heart into picking our award winners. 
But do you know what happens next? 
Your Impact Team strives to ensure 
our relationship with all grantee 
partners continues to grow and 
reverberate throughout the commu-
nity in rewarding ways.

Inspired by local grantmaking experts 
and our collective giving peers around 
the country, the Impact Team is made 
up of dedicated girlfriends who are 
excited about our mission. We bring a 
love of evaluation, nonprofit manage-
ment, field expertise and an insatiable 
sense of curiosity. As a team, we 
define a collective approach to 
“impact” and “partnership,” guiding 
our grantee partners through their 
one or two year relationships with 
ninety-nine girlfriends. The approach 
differs slightly depending upon 
whether the grantee partner is an 
Impact Award winner or a finalist 
award winner: Impact Award winners 
receive $100,000, have higher report-
ing requirements and are given addi-
tional opportunities to connect with 
our membership.  Finalists, who 
receive smaller grants as runners up 
get a lighter touch.
 

The Impact Team is part of a constel-
lation of teams coordinated by the 
Grants Steering Committee. That 
amazing group of girlfriends manag-
es grant-related outreach, informs 
our community about ninety-nine 
girlfriend resources, directs corre-
spondence with grant applicants, 
monitors and trains our  grant and 
finance review teams, guides the 
voting process, and ensures all activ-
ities associated with grant agree-
ments and accountability for use of 
our funds are in place. Whew! 

When an Impact Award grantee part-
ner is selected, the Impact Team 
helps shape their grant agreement, 
detailing the nuts and bolts of our 
relationship, forecasting how the 
funds will be spent and outlining ways 
to report successes, milestones and 
progress to the rest of our members. 

Each grantee partner is assigned a 
liaison from the Impact Team. She 
checks in on a periodic basis to iden-
tify opportunities for connecting the 
grantee partner with our members. 
We help each Impact Award grantee 
partner organize some type of expe-
rience that allows interested 
girlfriends an opportunity to find out 
more about the nonprofit’s inner 
workings. For instance, this year 
Urban Gleaners offered a tour of their 
food warehouse and PHFS planned 
an evening to learn about the state of 
homelessness in Portland. 

Each relationship looks different de- 
pending on the needs of our grantee 
partner. But one thread ties each 
relationship together, our commitment 
to supporting our grantee partners in a 
way that does not impede their ability 
to carry out their great work.

Erin Jones, ninety-nine girlfriends Treasurer, explains our 2018 grants process to review team members

Along the way and at the close of our 
formal grant relationship, we ask our 
Impact Award grantee partners to 
report on their project and tell us how 
the money was spent. Ninety-nine 
girlfriends’ reporting philosophy is 
seeded in the belief that our partners 
know their work best, so reporting is 
directly tied to the measures they 
have defined. As our first Impact 
Award partnership draws to a close 
this year, watch for our final report  to 
membership. 

If you would like to know more 
about the Impact Team or would 
like to join our team of impact 
wizards, please reach out to Maura 
(mkoehlerhanlon@gmail.com). 
She would love to hear from you!

Beth, Bethany, Chris,
Deborah, Jeri, Joan, Kari, Maura, 

Michelle, Molly & Trish

IMPACT TEAM “

“

ninety-nine girlfriends

The Inside Story

Each relationship looks 
different depending on 
the needs of our grantee 
partner. But one thread 
ties each relationship 
together, our commitment 
to supporting our grantee 
partners in a way that 
does not impede their 
ability to carry out their 
great work.

By Maura Koehler-Hanlon



ninety-nine girlfriends is an 
all-volunteer effort. It is an 
organization built on friends 
inviting friends.

Our Mission
ninety-nine girlfriends 
believes in the power of 
collective giving to create 
transformative change in our 
community, the Portland/-
Southwest Washington region. 
We are an "an inclusive 
women’s collective giving 
organization that provides 
opportunities for learning and 
grant-making to engage local 
women in informed philan-
thropy and investment in the 
community of Portland/South-
west Washington."  We strive 
for impact by making signifi-
cant grants and becoming 
more informed and engaged 
philanthropists. 

We are grateful to 
GRANTMAKERS of Oregon 
and Southwest Washington 
for fiscal sponsorship of our 
project. 

Please stay in touch by 
checking our website: 

Add us to your address book

And like us on Facebook:

Copyright © 2018 
ninety-nine girlfriends
All rights reserved.

Our mailing address is: 
ninety-nine girlfriends
4110 SE Hawthorne Blvd # 938
Portland, OR  97214-5246

ninety-nine girlfriends
COLLECTIVE GIVING FOR IMPACT:  PORTLAND & SW WASHINGTON
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Amanda Lucier
Photojournalist

Benna Gottfried
Communicator & Problem Solver

Chris Tebben
Strategy Consultant to Nonprofits

Deborah Edward
Co-founder, ninety-nine girlfriends
Nonprofit and Arts Lover

Elizabeth Mehren
Writer / Editor / Educator

Jeri Janowoski 
Girlfriend & ED at Saturday Academy

Jinx Faulkner 
Girlfriends’ Events / Membership /
Exec & Photographer

Joya Menashe
Ripple Effects E-Zine Design & Layout

Kari Easton 
ESOL & Spanish Instructor at PCC

Lara Bjork
Grantwriter & Corporate Giving Guru 
at Xerces Society

Marnie Frank
Community Volunteer

Maura Koehler-Hanlon
Impact Team Lead, Mother, 
Management Consultant

Molly Gray
MBA Candidate & Nonprofit Management 

Teri Jensen Freeman  
Business Leader, Educator, Writer, 
Photographer & Matriarch

Trish Bowcock
Ripple Effects Lead Editor, 
Writer & Travel Blogger

Special thanks 
to Ripple Effects contributors 
including all of our wonderful 
current grantee partners! Just as ripples spread out when a single pebble is dropped into water, 

the actions of individuals can have far-reaching effects. 

-Dalai Lama

http://ninetyninegirlfriends.com/
http://ninetyninegirlfriends.com/
https://www.facebook.com/ninetyninegirlfriends/



